CT CULTURAL FUND IMPACT: RESULTS FROM THE 2022
NONPROFIT CONNECTICUT CULTURAL CENSUS

Because of Connecticut's investment in arts, culture,
and tourism, the cultural sector is employing more
people and expanding their reach to
more residents in Connecticut.

Let's take a look.
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With more operating capital, CT cultural
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And with more staff creating more $50,000. Yet the median CT Cultural
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audiences are now exceeding 5.7% return on investment.
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There is much to celebrate here, as this growth
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But we also need to be mindful that every cultural
organization has a different story to tell, and not all audiences
have returned to in-person engagement since the COVID-19
pandemic. Those challenges are explored in our "Ongoing
Pandemic Challenges" infographic.
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